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COMMUNICATION SPECIALIST 

TITLE: 

Communication Specialist 

 

NUMBER OF POSITION (s): 

01 - Contract 

 

REPORT TO: 

Project Director, KMP 

 

BACKGROUND: 

Sindh Mass Transit Authority (SMTA) was established in October 2016 under the Sindh Mass 

Transit Authority Act, 2014. The Authority was created with the purpose of planning, developing, 

operating, maintaining and regulating mass transit systems in the Province of Sindh. Its core function 

is to provide safe, efficient, affordable, sustainable and reliable mass transit systems. 

 

SMTA will embark on the implementation of the Karachi Mobility Project (KMP) with financing 

support from the World Bank. KMP includes primarily the construction of a BRT corridor along 

Korangi Road (Yellow BRT Corridor). The Corridor connects Karachi’s southeast suburbs, 

characterized by dense industrial and residential land uses, with the city’s central business district 

with thriving and dynamic commercial, institutional, cultural, and religious activities. 

 

The SMTA intends to recruit a Communication Specialist (CS) to lead the Procurement aspects of 

KMP as part of its Project Management Team (PMT). The PMT will consist of appropriate experts 

to effectively manage and implement the project. A Project Director (PD) will be appointed to lead 

the PMT. The CS will report to the PD -KMP (Yellow BRT Corridor Project). 

The Communication specialist will be responsible for all communication and public relations 

activities and will provide strategic advice and support regarding media, relation with public and 

clients and corporate communication. 

 

JOB DUTIES / KEY RESPONSIBILITIES: 

The major areas of responsibility for the Communication Specialist include:- 

 Ensure that Sindh Mass Transit Authority communications are effective, targeted and 

credible internally and externally to its staff, public transport users, government departments 

and its stakeholders; 

 Developing and implementing strategies for Sindh Mass Transit Authority and to raise Sindh 

Mass Transit Authority media profile; 

 Create content to support Sindh Mass Transit Authority business objectives; 
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 Strengthen Sindh Mass Transit Authority role as a trusted voice on providing first class 

transport services; and 

 Deliver on Sindh Mass Transit Authority emerging communications needs and requirements. 

 Coordinate with Communications personnel of similar projects to learn from their 

experiences and draw synergies. Keep regular contact with Communications personnel from 

World Bank’s Karachi-focused projects to ensure that the messaging is consistent and 

aligned with the Karachi Transformative Strategy. 

KEY TASKS 

 Identifying all major stakeholders related to the system and maintaining a contact directory; 

 Preparing, implementing and evaluating Sindh Mass Transit Authority communications 

strategy; 

 Developing and articulating the key messages related to the system; 

 Preparing outreach materials to communicate key system messages with different 

stakeholders, including the news media, public transport users, and the public; 

 Managing and directing information sessions with the key stakeholder groups; 

 Preparing and disseminating press releases; 

 Prepare communication materials including the Sindh Mass Transit Authority monthly 

newsletter, sector bulletins, brochures and promotional material; 

 Lead and monitor implementation of Sindh Mass Transit Authority style guide for all 

external and (where appropriate) internal communications materials; 

 Contribute to the development and delivery of communication strategies for events, forums 

and policy submissions; 

 Managing contents of Sindh Mass Transit Authority website and social media accounts; 

 Keep project teams informed of political economy developments and media conversations 

that may affect the project’s operating environment; 

 Maintaining professional and technical knowledge by attending educational workshops, 

reviewing professional publications, establishing personal networks, and participating in 

professional societies; and performing other such duties that may be assigned from time to time. 

 Strengthen the project focus by emphasizing communication support for KMP implementation, 

including public information on progress, impacts, and benefits.  

 Include construction-phase communications on traffic diversions, disruptions, schedules, and 

mitigation measures affecting communities and road users.  

 Enhance stakeholder engagement by supporting consultations, documentation, and 

coordination with environmental and social teams.  

 Include citizen engagement and grievance communications so stakeholders are aware of 

channels for inquiries, complaints, and feedback.  

 Add crisis and risk communications to address incidents, disruptions, misinformation, or 

adverse media coverage.  

 Strengthen digital communications, including digital platforms, multimedia content, social 

media, website updates, and analytics.  

 Include knowledge management, such as success stories, case studies, testimonials, and 

materials for World Bank implementation support missions.  

 Define key deliverables and reporting, including a Communication Strategy, annual plans, 

media monitoring, stakeholder engagement reports, and performance indicators.  

 Review qualifications to ensure relevant experience in strategic communications for large 

infrastructure, urban transport, or development projects, preferably MDB-financed operations. 
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POSITION REQUIREMENTS: 

Education and Experience 

 Master’s degree in Journalism, Public Relations, Mass Communication or related field from a 

HEC recognized university. 

 Foreign qualification will be considered an added advantage. 

 Specialized Training – communication, journalism, mass media, public relations, IT, 

planning, strategies or any other skills considered relevant for the position. 

 Active affiliations – membership of recognized Industry or Professional Organizations. 

 At least 5 years of post-qualification relevant experience including a minimum of 2 years of 

experience in a similar role is highly desirable. Relevant International work experience will 

be considered an added advantage. 

 

 

CORE COMPETENCIES 

 Demonstrated experience of preparing and implementing of communication strategies, 

newsletter, sector bulletins, brochures and promotional material 

 Extensive experience of Public Relations in a large organization including experience of 

securing media coverage. 

 Experience of managing web site and social media as an effective tool for communication for 

an organization. 

 Ability to handle media queries and respond accordingly. 

 Ability to deal politely and tactfully with colleagues and stakeholders. 

 Experience of working under pressure and to tight deadlines within a team environment. 

 Well-presented and business-like. 

 

DURATION AND LOCATION 

Duration of position is One year. The assignment will be located in Karachi, Pakistan. 




